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Introduction & Methodology
The Jewelry Consumer Opinion Council (JCOC) is an Internet-based, niche market research service
exclusive to the gem and jewelry industries.

The JCOC is made up of a sampling panel of consumers throughout North America representing all
ages, genders, income levels, buying categories and geographic regions. These consumers are
quickly accessed via e-mail as each research study is launched.

This report represents the results of a customized study for the JCOC which will explore customer
opinions about upcoming wedding plans.

Methodology

The Jewelry Consumer Opinion Council (JCOC) conducted this study beginning on June 10, 2009.
As of June 16, 2009, the survey was completed by 362 JCOC Panel Members.

In exchange for completing this survey, panel members received one entry into the current JCOC
sweepstakes.
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General Wedding Planning

Are you or someone close to you getting engaged or married within the next 6 months?

42%

33%

0%

® Me
® A friend _ _
m A family member | live with

O Another family member
E No one close to me

n =362
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Are you or someone close to you postponing getting married because of the economic
recession?

1%

9%

3% 3%

® No, we/they are on schedule
® Yes, by 6 months or more

® Yes, by 6 months or less

O Yes, don't know how long

B Yes, but for other reasons

n =362
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Will you be involved in the selecting and/or purchasing of the engagement ring and wedding
ring(s), including how much will be spent?

46%

B Yes, | am the groom

B Yes, | am the bride and will be involved in selection
E No

O Yes

= Maybe

B Just a little

@ The ring(s) are already taken care of

n =362
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Will the budget for the ring(s) be different now then if the couple getting married were going
to get married before the economic recession hit?

37%

14%

11% 11%

| |t will be about the same
® It will be higher by 1 to 20%

® It will be higher by 20 + %

O It will be lower by 5 or less %

= It will be lower by 6 to 10%

m |t will be lower by 11 to 15%

= It will be lower by 15 + %

B There will be no rings purchased

Base: Respondents who are involved in the ring selection, but are not the bride and groom.
n=_381
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Groom's Response

Have you bought the engagement ring yet?

60%

0% 0%

B Yes
® No
® | have picked it out, but not bought it yet

O I'm not going to buy a ring (have one already or not using one)
@ Someone will be giving me one to use

Base: Grooms only.
n=20
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Have you started to research ring styles and/or visited jewelry stores looking at rings?

58%

0% 0%

Za
/2]

ust a little
have looked at ring advertisements
h

=
=
=
o
@ | have looked on the Internet

e

Base: Grooms only.
n=12
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Will the budget for the ring(s) be different now then if you or the couple getting married were
going to get married before the economic recession hit?

36% 36%

14% 14%

0% 0% 0%
B It will be about the same

® It will be higher by 1 to 20%

® It will be higher by 20 + %

O It will be lower by 5 or less %

= It will be lower by 6 to 10%

m |t will be lower by 11 to 15%

= It will be lower by 15 + %

B There will be no rings purchased

0%

Base: Grooms only.
n=14
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Where do you think you will buy the engagement ring and wedding ring(s)?

43%

36%

® Local independent jewelry store

® Department store (J.C. Penney, Macy's)

B Internet only retailer

O National jewelry store chain (Zale, Kay Jeweler, Ben Bridge Jeweler)
@ Big box store (Wal-Mart, Target)

B Membership retailer (Costco, Sam's Club)

@ On the Internet site of one of the type of retailers listed above
mOther

Base: Grooms only.
n=14
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Bride's Response

Have you received an engagement ring yet?

63%

29’"@ Dﬂ’fo

No

Yes

| don't want one

| don't think we will be using an engagement ring
I

already have the one | will be using

Base: Brides Only.
n =48
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Will the budget for the ring(s) be different now then if you or the couple getting married, were
going to get married before the economic recession hit?

52%

23%

0% 0%
B It will be about the same

® It will be higher by 1 to 20%

® It will be higher by 20 + %

O It will be lower by 5 or less %

= It will be lower by 6 to 10%

m |t will be lower by 11 to 15%

= It will be lower by 15 + %

B There will be no rings purchased

Base: Brides Only.
n =30
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Where do you think you will buy the engagement ring and wedding ring(s)?

Base: Brides only.
n =30
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